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Gung Jeon Bang was established in 1983 as a food company that inherits the tra
taste of Korea. Since then, it has researched and developed various products ir
to changes in the dietary life of modern people, striving to promote Korean food d
and globally.
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Gung Jeon Bang laid the groundwork for
production activities by introducing the e
to all factories in 2015, the Six Sigma g
2016. Recently, to continuously reduce

ise gas emissions from all plants annually,

s reduction activities, such as introducing
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[ In order to promote fair trade in subcontracting, four major guidelines
blished, reflected in the company regulations, and complied with them.
The subcontracting internal deliberation committee was formed to review the legality of
subcontracting transactions and expedite the handling of disputes It is operated, and

a department dedicated to promoting fair trade is o_rgé'ni_ze(aijto promote regular in-house
subcontracting law education, etc We are working to create a company-wide

fair trade culture.
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ESCQOd GIVING BACK TO SOCIETY
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Social return / The philosophy of social contribution aims to realize sustainable management
and contribute to the development of the local community by engaging in eco-friendly economic
activities and fulfiling social responsibilities actively. Gung Jeon Bang pursues the idea of

a company lasting with the local community by directing our service toward volunteer activities,
representative social contribution programs reflecting our uniqueness as a food company,

and social contribution activities satisfying the local community's needs.
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For consumers' health, we produce and pack our products cleanly through a strict quality
control system. Gung Jeon Bang Co., Ltd,, inherited the traditional taste of Korea and has
researched, developed, and manufactured good products that can impress customers
for more than 30 years. Today, it is taking a leap forward to become a global company
that spreads food and culture together.
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Xl PACKAGE
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HMR Packaging Line
Possible to pack more than 100 pouches per minute with two automatic packing lines
We secured future-oriented product lines with fully automatic HMR packaging lines
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By operating a 6,600-square-meter distribution center, we secure spatial competitiveness | l
and store products safely through stable infrastructure. We provide a one-stop service . | |

from order placement to shipping through accumulated logistics know-how and domestic - s’/ '
and overseas infrastructure : - f{
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We establish a new global network based on our experience in the domestic and : : ~ ' . o~
overseas distribution business. We deliver practical feedback tailored to buyers' : - - T e = - = g 2 e
needs and operate a system that enables the development of new preducts and ' : : :
target market capture in the future
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BEDGIT
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RICE CAKE STICKS

GUNG JEON BANG
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SLICED RICE CAKE
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