NOUUS Brand Introduction

True beauty begins with the journey of discovering yourself




INDEX

1. Company Overview

2. Brand Overview

- About NOUUS

- Product Overview

- 2026 Roadmap

- Marketing Activities

- Brand Sales




COMPANY OVERVIEW | BETTERDAYS
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BETTERDAYS Beauty Lifestyle Brand 25.08 25.10 2511 2512
Established "NOUUS"” Launch Entry into Japan Participation in Wadiz Thailand Bangkok
(Qoo10, Rakuten) Beautysome Expo ‘Water Jelly Primer’ Offline Store Launch
Blur Powder Pact 2025 Crowdfunding Campaign
3 SKU Released K-Beauty Pop-up
Qo010 Japan Shibuya / Disneyland

Achieved No.1 Ranking
in Megapo Sale
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BRAND OVERVIEW

BRAND NOUUS
CATEGORY BASE MAKEUP
CONCEPT A sensory beauty lifestyle brand that helps you better understand and love yourself.

PRODUCT

BLUR POWDER PACT : WATER JELLY PRIMER

SALES COUNTRY KOREA / JAPAN / THAILAND ETC



BRAND INTRODUCTION

True beauty starts with self-awareness



BRAND INTRODUCTION | NOUUS
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BEAUTY BEGINS WITH KNOWING YOU

We believe that everyone has their own unique beauty.
NOUUS products are tools that help you discover and express that beauty.



BRAND INTRODUCTION | NOUUS

PHILOSOPHY

BRAND CORE VALUE

DESIGN PRINCIPLE

Beauty begins with
knowing ourselves better

KNOW

The journey of knowing yourself
and discovering your own unique beauty

A brand that respects individual uniqueness
and grows together

The importance of
understanding
and loving yourself

Products that are safe
and gentle for
everyday use

Respects
diverse individuality
and grows together

01
CONFIDENCE MINIMAL & BOLD SHAPE
02 NATURAL CURVES &
TOLERANCE STREAMLINES SHAPES
03 HARMONY WITH
FLEXIBLE

ELEMENTS OF INVERSION




BRAND LOGO DESIGN

MARK LOGO VARIENT TYPE 01. GROWTH VARIENT TYPE 01. GLOW

The process of getting to know beauty The twinkling moments




NOUUS BRAND DESIGN
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© MINIMAL & BOLD

In order to express the confident personality, ww

we designed the bold-sized logo piece to
be voluminous

fouUs
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© CURVED LINE

NOUUS' philosophy is to better showcase each individual's
unique personality and natural beauty.

Therefore, we used natural, curved lines to embody our unique
philosophy in our products.

~

© PLOT TWIST

We seek a flexible attitude that respects and embraces various
unique personalities. We wanted to harmonize the unexpected
elements into the product

PINK

SILVER




BLUR POWDER PACT 104

Retail Price | KRW 22,000 .
3 SKU | 01 Fair / 02 Ivory / 03 Natural Vegan

H#TONE UP PACT #BLUR EFFECT  #PORE FILTER

A blur powder pact that seamlessly covers pores and uneven texture,
creating a smooth, filtered skin finish.

01. Tone-up effect with a soft-blur finish
02. Thin, seamless adhesion for a smooth, skin-hugging base
03. An airy texture with a buildable semi-matte finish

04. A skin tone that softly brightens by half a tone

01 FAIR 02 IVORY 03 NATURAL



WATER JELLY PRIMER 254 0.00
Retail Price | 38,000

1SKU veg’an

#PORE FILTER #SMOOTH SKIN #JELLY TEXTURE  #OIL FREE

A thin, transparent film forms to cover pores and uneven texture,
delivering a jelly-like, hydrated and smooth rebound texture

01. Jelly-like, hydrated and bouncy texture
02. Controls sebum and pores while boosting moisture and elasticity.
03. Enhances makeup staying power

04. Thin transparent film smooths and blurs pores and uneven texture

Dermatologically tested

© Q @

Pore Skin texture Moisture Makeup Long-lasting
improvement improvement improvement adherence wear
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DIGITAL MARKETING ACTIVITY | INFLUENCER SEEDING PROGRAM
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Platform-specific seeding programs

- Run platform-specific seeding campaigns (e.g., Ably, Zigzag) to generate review data

- Build trust in the brand and products through user reviews



DIGITAL MARKETING ACTIVITY | META ADVERTISING
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In-house creation and operation of META ad creatives

- Create and manage META ad creatives in-house
- Optimize creatives quickly based on performance insights

- Develop agile, seasonally aligned ad content



OFFLINE MARKETING ACTIVITY | DOMESTIC OFFLINE EVENTS

2025 Beauty Play Pop-up

Location: Hongdae, Seoul
Duration: 6 days (Oct 27-Nov 1, 2025)
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OFFLINE MARKETING ACTIVITY | DOMESTIC OFFLINE EVENTS

2025 Beauty Some Expo

Location: Gwanggyo, Suwon .. nouu __

Duration: 3 days (Oct 31-Nov 1, 2025)
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Promotional Materials




OFFLINE MARKETING ACTIVITY | DOMESTIC OFFLINE EVENTS

2025 K-BEAUTY TOKYO POPUP

Location: Shibuya, Tokyo
Duration: 3 days (Dec 19-21, 2025)

K-BEAUTY
TOKYO POPUP
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OFFLINE MARKETING ACTIVITY | INTERNATIONAL OFFLINE EVENTS

2025 K-BEAUTY TOKYO POPUP

Location: Tokyo Disneyland
Duration: 3 days (Dec 28-30, 2025)
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OFFLINE MARKETING | INTERNATIONAL RETAIL STORE

Union Mall Store Launch in Bangkok, Thailand

Location: DOOKN DOOKN SHOP, Union Mall, Bangkok, Thailand
Operation: Ongoing
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OFFLINE MARKETING ACTIVITY | DOMESTIC OFFLINE EVENTS
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2026 SEOUL INDIE BEAUTY SHOW

Location: SEOUL MAGOK COEX
Duration: 3 days (March 26-28, 2026)
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BRAND SALES
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KNOWING US, LOVE YOURSELF
BEAUTY BEGINS WITH KNOWING YOU
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WWW.NOUUS.Co.Kr @nouus_official



