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C R AV ITY GRAVITY Cao,, Ltd.

“"Gravity is the invisible force that pulls everything toward its center.”
Gravity aims to become the core of a wellness brand that naturally and powerfully attracts people, culture, and healthy values.

Through the health food brand PURES, we present wellness products optimized for the needs of modem health,
proposing a healthy lifestyle that can be easily practiced in daily life,

In March 2024, during cur first year of establishment, we recorded 300 million KRW in sales. Despite being an early-stage brand,
we are showing rapid growth as a promising health food company.

Going forward, Gravity will continue to expand its brand value with a focus on personalized health solutions and build a sustainable
culture of health food consumption.
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" Company Vision & Mission

@ A Global Wellness Brand Setting the Standard for Healthy Living

Gravity places health and beauty at its core and strives to build a sustainable
welliness culture worldwide.

®  The Power to Attract People and Culture,
Becoming the Center of Daily Lite, Just Like Gravity,

Qur products and content 9o beyond simple consumption,
offering experiences thal transform attitudes and lfestyles.

Thraugh natural Ingredients and science-driven innovatian,
we create sustainable wellness solutions.

By connecting with global partners, we deliver cultural diversity and healthy values.




Company Slogan
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Gravity grows continuously by connecting innovative ideas and global networks,
just like a powerful force that binds the world together.




"Brand Meaning

PURES

About Pures

PURES believes in the pure power of healthy food. SLISTAINABILITY
Our core philosophy is to create products that are both healthy and delicious.
With sustainability and daily routines at the core,

We gspire 1o become a premium weliness brand by uniting scientific design
with enriching sensory experiences through collaboration with our expert &0 team.

DAILY
ROUTINE




Brand Philosophy

PURES offers hea

In the hectic repettion of daily life, we often lose the time 10 take care of curselves,

We realized that both health and beauty ultimately depend on susiainaklity,
which inspired us to create routines that are simple and easy to practice every day.

As a former trainer and Pilates instructor, | met countless people every day and
witressed them struggling with extreme diets, excessive fasting, and sugar addiction.

In 1oday's stress-filed society, | found it disheartening that even healthy eating
habits had twrred into mere acts of endurance—For myself and those around me.

It all began with the question: "Why must healthy eating always come with suffering?”
The same goes for exercise: real change happens not when you force yourself

to conform ¢ the maching, but when you use the equipment in harmony with
your body’s natural riwthm.

thy yet delicious choices, making your daily routine a true inner beauty ritual.

| realized £ating habits are no different—true sustalinability comes not from
restrictive diets, but from routines that feel natural and enjoyabile.

Therefare, to help those struggling with eating disorders or unhealthy habits,
| aired to maove away from harmful products and create opportunities for
self-care through healthy yet tasty alternatives.

As a first step, we developed products using apple cider vinegar, an ingredient
aligned with modern needs and offering diverse health benefits.

We hope that PURES products, developsd with key ingredients for inner beauty,
will provide everyone with a delightful and healthy daily routine—delivering
not only functionality But also taste and texture.



Slogan Core Message

Enjoy Health 1 High-Quality Pure |
Deliciously / Ingredients ek Ingredients

Health enjoyed deliciously, and the changes created by high-quality ingredients.
A wellness brand built on pure ingredients, free from additives, embodying the value of PURE.




"Product Introduction

hassl&free mth-::aut water--mtroducmg PURES' first product, “PURES ACV Cleanse.”

We developed our first product as aliguid apple cider vinegar (ACY) stick
that can be consumed without water and carned convenlently anywhere,

With the convenience of drinking one stick without dilution, a durable pouch that fits easily into your bag,
and the added guality of organic apple cider vinegar, this product is designed as a balanced solution.

It offers a light yet practical wellness routine for busy modem lifestyles.

In addition, PURES has diversified its product forms to meet various consumer needs and preferences:
tablets for those sensitive to taste, powder sticks (Inner Stick) for a tangy and refreshing option, and the first-ever ACY Collagen Jelly Stick in Koreg,
which combines apple cider vinegar with collagen. This allows consumers to choose the format that best suits their lifestyle and taste.
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"Product Introduction

e o
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PURES ACV Collagen Jelly Stick

PURES ACY Coliagen Jelly Stick is the first of its kind in Korea,
enriched with collagen.

PURES ACV Cleanse

PURES ACY Cleanse is the first liquid stick product in Karea that
can be consumed directly without dilution.

Formulated with Spanish crganic apple cider vinegar as its base,
alzng with lemaon balm, puer tea, green grape, and probiotics,
It is designed to provide both functional benafits and convenience.

Formulated with crganic apple cider vinegar, glutathicne,
low-molecular fish collagen, hyaluronic acid, and white tomatg,
it i5 a premium functional jelly designed to support skin health,
digestive wellness, and body management all at once.




"Product Introduction

PURES ACV Tablet PURES ACV Inner Stick

For censumers who may find the unique taste or aroma of Formulated with domestic apple cider vinegarand
ACVY overwhelming, this product provides a simpler and maore 16 additional ingredients

convenient way to consume it. (including probiotics and mixed fruit & vegetable powders),

Produced in tablet form, it is easy to swallow, convenient to store this powdered stick offers both a tangy-sweet flavor and nutritional
and carry, and can be taken anytime without burden. beneafits.




"Product Introduction

LI ES

PURES Liposome Glutathione
Collagen White Tomato

This inner beauty product is designed for both functionality and
practicality, offering skin brightening and antioxidant benefits in just
twia capsiles a day.

PURES Liposome Glutathione Collagen White Tomato offers a
new approach toinner beauty, focusing on skin antioxidation
and brightening.

By applying high-absorption iposomal glutathicne technology,

wa have significantly enhanced bioavailability and formulated an
optimal blend of premium ingredients—including white tomata,
low-molecular fish collagen, and vitamin C—that work synergistically
to improve skin condition.




‘Brand Philosophy

Core Features and Common Traits of All Products

PURES, the brand that truly understands Apple Cider Vinegar

While existing AC\ products may already be good options, PURES recognized the
need for solutions that are easker and more convenient to incorperate inte daily life,

In today's society, weliness culture is becoming increasingly Integrated into daily life,
with a growing number of age groups showing interest in Blood sugar management
and dietary Improvernent,

Therafore, we chose apple cider vinegar for its diverse benefits—including blood
sugar management, weight contral, and digestive health—and focused on the
insight that consistency Is possible anly when consumption |5 simple and hassle-fres.

PURES presents apple cider vinegar not as a passing trend, but as a susiainable
wellness routine that can be practiced consistently in daily life.

The PLRES ACV lineup, available in four forms—liquid, tablet, powder,

and jelly-—offers chaices tailored 1o consumer preferences and lifestyles.

b Cleanse, Collagen jefiy

Carvenient, water-fraa ATV with Spanish organic appe cdar
winieqar, ansiched with premium inner beauty ingredients,
in a durable and mygienic stck type.

+ Inner Stick, Tablel

Made wilth demestic crganic appke ddar vinagar, designad far
marimum comenienca in consumption and slorace,
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"Product Lineup

Introduction to the Full Product Lineup

PURES
Apple Cider Vinegar
Cleanse

PURES

Apple Cider Vinegar

lnner Stick

PURES

Apple Cider Vinegar

[ablet

W

L}
L

o
-

PURES liposome PURES
Clutathione Collagen Apple Cider Vinegar
White Tomato - Collagen Jelly Stick

_IEN
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'Tasting Notes

Product Comparison & Tasting Nates

Texture Recommended

Product Name Type Key Funclions Targel Consumers Taste & Flavar / Fealures Intake Time
PURES owiq Detox, premesl care, o7 e g Light & refreshing Before breakfast,
ACY Cleanse o light inner care S“I_E I_F;t 1 el liqquicl, portable pre-workout,

5 : HAT &

AN saety Managemen unicpue ACY tartmess hefore meals
PLIRES Posler Gt heealth + Vitamin C E;‘:E;T e i Apple juice flavor, Watersoluble powder, 1 stick per day,
ACY Inner Stick + probiotics beginners 1o inner beauty milld sweetness tangy-sweet recomimetced after lunch
PLIRES Fablet Tablettype diet substitute, Menand women of allages  Neutral taste or a Easy-to-swaliow After meals
ACY Tablet ) portabilily emphasis who prefer comvenient intake  sublie apple note small tablet or an-the-go
IR N e Whitening, antiosidation, Conau e oy Meutral taste or midd Highrabsorption Before bed or on an
Giknatbione takgen.  Taslex intensive inner beauty Hnsiines, capsude aroma liposome capsude ermpty stamach
White Tomato premium beauty segment ' e
PURES ACY i Skin hydeation, elasticity, Active inner beauly users, Sweet white peach with  Chewy jelly texture, 1-2 sticks per day,
Collagen jelly Stick Jelly gut health, meal replacement beauty-conscious women an apple undertone dessertdike feel as a snack or before meals
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M a n u fa Ctu ri n g & Q U a I ity Manufacturing & Quality Control

[ 17 PERC 5700
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Manutacturing in HACCP-Certified Facilities Ingredient Stability Testing for

High-Functionality Products
Produeced in manufacturing facilities certified under HACCP o ' ] %

(Hazard Analysis and Critical Control Points), which proactively manage

and eliminate potential hazards in food safety, Accelerated tests are conductad under ambient, high-temperature,
and high-tumidity conditions prior to shelf-life determination.

Comprebensive process monitoring systems block contamination,

foreign substances, and spoilage risks at the source We consistently maintain quality standards that ensure products are
safe for consumption

Additionally equipped to mest global regulatory standards such as HALAL

and FDA certifications, supported by a flexible manufacturing system



M a n u fa Ctu ri n g & Q u a I ity Manufacturing & Quality Control

HEAL G HUNERuE A rﬂ-— SUEHAE WO 4-4* nE dWE e
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Operation of Specialized R&D Center and
Formulation Technology

+ Collaboration with specialized researchers in health functional foods,
inner beauty, and functional raw materials.

+Expertise in naw product development, customized formulations,
and multi-functicnal ingredient blending.

+ Capable of market-respansive product planning and joint developmant
aligred with domestic and global trends.

Mass Production and Global Export Capability

+ Flexible labeling certification and packaging compliance for exports
ta the U5, Japan, and Southeast Asia.

+arge-scale facilities capable of producing millions of units annually
with a stable delivery system.

+ Experienced in collaborating on overseas certifications / Capable of
handling various dosage forms (liquid, powder, tablet, jelly stick, tc.)

+ Flexible system cowvering all stages from small-batch samples to mass
production / Export expansion supportad by domestic and international
certifications.
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Customer Reviews

Cystomer Eeview 11

I weans rgaly comvenbent Do take! Mol onby did it
Pt el Blood sudgn managamend, Bul il alsd
Sugor L skim heallh, making i very ellective

Shoe s i ol SHck Torm, s g fecl for 1haso
Wity @njoy j@lly O waanl samething Lo repiace
Sracks oF Crivings.

The o B oo bk an i '[EH}' '[F.'1:':'-'[i'!,
wili bess Gl The sharp soumess and lermenbed
e ﬂffl!!]lJlii'anH Cidar 'u'H‘IE!!':lii‘.

Thi chgstey lexlure gives b soase of salssfaction

Irom acluaily gating something,
wltiG | rgally hed
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C ustomer Review I2

wss plesisanthy serpaisod—il was iy lirst Lme
Leying sucha ceickns ACY product]

1% nol oviarpoeising, ard sinoe Fs i pelly 1o,
% coeweniant ard sasy Lo anjoy withoul
Any buhder,

Tondadd Lhisl | comld carmy 1L In my D o pouch
and Smphy hane ane arylirns,

Espacialty after unch, it el refresiing Lo enjoy
i ke @ dosserl

Thee Gty il St oy Leatung made 1 lun 1o
el and it aso ke lealing moe cormlorabla
iicke, wiich made Lhie Grperisnce awven mons
Salislying.
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Customer Review 3

B

Since | often dink Golloe, waler, and ol
biveranes, iU was inconyenient and Niling Lo mix
in ACY, 50 Laid il keeg it up consistanthy.

Bust wilh FLURES ACN Jeity, it S0 convanioetl
Lhirl 1 can easily stay o rack,

I Lt S (i 1Rt 1 Bad 1o S0o0 el Tioen
erlirgg Do riech, Thaerer's one of Lhe sirorg
wirnegarn simell, and | owa s chesy, Bouncy
Lt uine.

Aller pating greasy foods, | often 1elt guilty and

Tahed al dieting miany Umes, Dol wilh PURES &0V
| 3L Lhirs 1T Frave Lo worry armdimond,
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Customer Review 14

| e Lo chslilon AT Doscause of ils fermenied,
pungent sl the sirange alterlasie, od s
S10NG SOUIMSs.

Haoawervir, with this PLIRES ACWY Jaky, the soumess
wissr L oseradaiming, and | dide'l notce gy
pungent o uegieasanl alterlEsie.

Irstedadd, 1L hiwd @ refreshieg sweelness aimost ke
i Hind ol pach Navon, which | oy ericyed.

Il chieny and Bouncy TEelere was axscl iy
L iy baste,
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Customer Reviews

-k P |
siby carry these areal
r F L.

i e
ents i my bag!

The gesign s so eute and portabla, making it aasy 1o
keen in my bag and Lake without forgetling.

With a variety of guality ingredients, I'm excited 1o sae
e banafits with consistent usal

kN HN5/5 ppan=eer

Hed more comiertable pmsde when |

elrinik it after meals!

The refreshing apple aroma spreads pleasantly,
making the first sip 50 refreshing!

When | drink it after meals, my stomach feels comfortable,
s0it's become a dady habit,

wwkRw 5 /L bhom =

Reliable mner beauty care with

just two capsules a day

| always take glutathiona, codiagan, vitamin C, ete. .,

It used 1o be hard to manage separataly, but PURES
Lipesame Gautathione is much stronges than reguiar
oiutathaane for brightaning my skin,

With collagen and nyalusanic agid included, | can cover
Al iy Inar Beautly naeds with just b Capsulas

a day—so comenant!

whwRw 5/ 5 psgltrH

Dreficious ACY with just the right sweetness
ard substle aromal

I've triedt Iots of ACY products iatety for biocd sugar
Management, but many nad an cverpowering sour
vinegar taste

PLRES Inner Stick has just the rnight sweetness with a
subtie avor—it's really Lasty!

It's great that | don't have o force mvself 1o drink it
armymare—it's actually enjoyablie,

kxRS /E ksyyrrer




Bra ncEing & Distribution Straieg}x

Marketmg ikloig T on

PUREE e AR

| D2C Brand Store ( ] eration

Strengthening brand loyalty through & direct-to-consumer {020 online store, supported by data-criven SR,

Omni-Channel Presence (Online & Offline)
Online Maver Smart Stoms, Coupang, Kakso Stors, DAKDAMALL, cekebrity group purchases, private mals, Wadiz crowdfunding, el

Offfine - MongHyup Hanaro Mart, Lotie-ak Depariment Store pop-up stores; Ak Department Store Culture Acadery,
Oinie Young, expanding inte pharmacy channals.

Global Market Expansion

Advancing into glokxal e-commerce platforms such as Qoold, Lazada, and &mazon,
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L]
M a r ketl n g Marketing — Target Segment Strategy

MZ Generation Female Consumers

Wiomen in their 30s and 405 with high interest in skin, body shape, and gut health.

Consumers Interested in Inner Beauty & Diet

Messaging focused on detox, convenient intake, and high-function formulas,

Busy Modern Consumers

All-in-one products designed for those wha find it difficult to manage multiple supplemeants,
affered in diverse formats such as jelly and powder sticks, with emphasis on taste and convenient dosage forms.




L]
M a r]‘(etl n g Marketing — Building Credibility & Strengthening Partnerships

EXPERT REVIEWS & INFLUENCER COLLABORATIONS

Ernhancing brand trust and awarenass through expert reviews and Influencer
collaborations that resonate with consumers.

GCOVERNMENT SUPPORT PROGRAMS & K-BRAND EXPORT INITIATIVES

Accelerating overseas expansion through govemment suppart and global networking under K-Brand initiatives.

JOINT MARKETING WITH OVERSEAS DISTRIBUTION PARTNERS

Example: Launch campaigns following BRPOM registration in Indonesia,
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Future Plans

i frath appena 1 oz s = i
i Tm——— Expansion of
& b & 4 Product Porifolio
+ Sirangthening he PURES knaup with new
b latnehes such as Extra Vingin Oive O Shick,
- aligned with PURES tone & manmer,
& L e O

—t e w4 s + Product renessats and sagsonal
[iried-adition packagng plans,

:.‘_‘",_ . ; Customer Data-Dinven
45 s
Personalized Marketing

+ Personsized procuct recommendations
utitzing in-house CRM data

+ Development of subscription-based

and evenl-cmen Senaces,

Clobal Market E}q.ml 150N

+  Expanding inlo markets such asthe LS,
Austrefla, Jepan, China, and Indonesia with

lccekzed siraleges.

+  Becuring memational cevlifications pciudng
BRCh, HALAL and FD,

+ Launching joint campaigns with owerseas
cEstrbution partners
By gL = i ol o | sl e s

Enhancing Brand Value

& E5C Practices

+  Expanding sustxira bl brand praciices thidudgh
eer-Trienidy prc kiging o o Pugredients

+ Fromotkg il Drand piojects wilh socl
Erierieses g wormen's feah Gompages,



1 Group Purchases and Live Commerce
Celebrity & Influencer Sneimmemiioe

South Korea  Conducted multiple group pumhasea with vanum celebrities, including actress Kim Birrwoo,
‘actress Sung Hyun-ah, comedian Choi Seungkyung, and lkdongja {Okjubu).

wn 208 2 7 )G

including actress actress comedian comedian
Kim Bin-woo Sung Hyun-ah Okdongja (Okjubu) Choi Seung-kyung
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Group Purchases and Live Commerce
with Celebrities and Influencers

| Celebrity & Influencer

Collaborating with global influencers in countries such as the United States and Japan,

currently conducting the multiple successful group purchases

ITESREBSATFTNESDET
- Wimﬂbm‘f > b

EELCTEIOLNSCE
LML LTSIV R
B D EIE S AR

rps—

F i

> D BB WL o EEE D

ﬁ‘,ftnw

Follow 40K @coeymenry
LLS. Influencer Diana Seo

Followy 43K @nono_healthy_recipes_
Japanese Influencer Nono

b

1
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Follow 43K @ayachobatsu_deet
Japanese Influencer Aya

Foliony 171K

@harafula_ched
]Jp.'mr-t:f'- Influencer Hana
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. ) . F‘ - Group Purchases and Live Commerce
Ce‘ ebl l I:y & I I'] LI e r] Ce' with Celebrities and Influencers
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]
PO F)—u F) Sto re Pop-up stores held at major department stores in Korea
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C LI \l u rEl | AC a(ie Iny AK Department Store Cultural Academy
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Memorandum of Understanding  vousewaeia
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l comes from pures




